A
T

APICS builds knowledge and skills in operations
management professionals to enhance and validate
abilities and accelerate careers.

APICS helps its members and their organizations to
successfully compete and to build a stronger global
economy.
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2010 Budget Approved
2010 Board of Directors Officer Nominations Approved

2010-2011 Functional Committee Chair Nominations
Approved

2010-2012 Strategic Priorities Finalized
Membership Division Overview Presented

The APICS Supply Chain Manager Competency Model
Presented

Financial Update
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2009 Forecast

In September, an 8+4 forecast was completed for 2009.

Total Revenue

Total Expenditures

Net Income From Operations

2009 2009
8/31/09 8/31/09 Approved 2009 Revised
Actual Forecast Budget Forecast Forecast
$10,835 $10,967 $23,794 $18,668 $18,425
12,429 12,082 24,166 19,040 18,979
$(1,594) $(1,115) $(372) $(372) $(555)

Governance
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The following slate of 2010 Officers and 2010-11 Functional
Committee Chairs was accepted by the Board:

Eric Schaudt, CPIM, CSCP
Chair-Elect

Robert Castleman, CPIM, CIRM, CSCP
Secretary-Treasurer

Nicholas M. Testa, Jr., CFPIM, CIRM, CSCP, Jonah
VOC - Membership Development Committee Chair

Donald H. Sheldon, CFPIM, CIRM, CSCP
BOK - Professional Development Committee Chair

Membership Division Overview
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Strategic Priority: Membership

Point of Arrival: to be an organization that
inspires both current and prospective
members to belong and participate.

In August and September 2009, membership increased . This is the first increase
in consecutive months since December 2007 and January 2008.

2008/2009 Quarterly Membership Comparison

The following table details quarterly activity for membership categories* compared to
the baseline and the same period in 2008.

Change Change | Change
from from From

Previous Previous | Previous

Start Total 43,159 38,897
3rd Quarter
Total 41,839 3.06% -3.06% 34,743 -10.6% -1.4 -17%

(through August)

*Professional Members Include Professional, Life, Honorary, Honorary
Chapter, Retired, and Academic
**Does not include Enterprise Companies 10
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Campaigns to increase membership acquisition and renewal rates are
underway, including

— Promotion of the benefits of membership through social networking
tools and online advertising campaigns.

— Communications about new member types to engage young and non-
North American professionals.

— Outreach into non-traditional industries for operations management
professionals including distribution, retail, and healthcare.

— Collaborations with Supply Chain Council, American Society for
Transportation and Logistics, and Association for Manufacturing
Excellence will increase the value of membership.

« AME and AST&L offer reciprocal student memberships.

11
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Certified Member Retention Rates
(5-year average = 32% of total membership)

5-year Retention Average: 83%
2010-2012 Strategic Objective: 82%

Non-Certified Members Retention Rates
(5-year average = 68% of total membership)

5-year Retention Average: 58%
2010-2012 Strategic Objective: 60%

Retention Activities

e-Mail Renewal Campaign

Member e-Newsletters and Web Communications

Lapsed Member Exit Survey (Launched May ‘09)

New Member Survey (Launched September ‘09)

New Member Welcome e-Mail (Launched September ‘09)
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Engagement Activities — Added or Expanded in 2009

— Increased APICS social networking presence with

. Linke)dln (8,000+ group members, up from 2,400 in January
2009

» Facebook (600+ fans, Launched in February 2009)
» YouTube (4,100 channel views)

» APICS Blogs - First blog launched in July authored by young
professionals and students (600+ visits to date).

2009 International Membership Marketing Activities
To Date — Recruitment and Retention

— Social Networking and Operations Management Now are tangible
benefits for our international membership base

— International member and partner survey, developed at the
conference, will help to identify international member needs and
test perceptions
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Strategic International Development

International Operations Infrastructure

Increase Membership
Increase Certification
Marketing and Awareness

Target Markets (re-prioritized)

Phase 1: United Kingdom, Germany
Spain, UAE & Saudi Arabia
Phase 2: China & Hong Kong, India
Indonesia, South Korea
Phase 3: Brazil ,
Latin America
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created to support the Integrated Membership Strategy.

— The District and Chapter Services Department
provides services and support in a responsive,

accessible, familiar format.

— The team is the primary point of contact to more than
1,900 volunteer chapter and district leaders.

— Building stronger chapters leads to enhanced
membership experiences.

* APICS 2009 Attendance

— 1,662 total attendees

— 883 paid, full registrations—goal exceeded
» Exhibit Show

— 42 exhibiting companies

— 55 booth spaces sold
* Sponsors

— 7 sponsors

Future Sites

» 2010-Nashville, Tennessee, Save the Date, October 17-19
» 2011-Pittsburgh, Pennsylvania

e 2012-Denver, Colorado




New Initiatives

In March 2010, the First North American Open Compet ition of
The Fresh Connection Will Begin

The Fresh Connection is a supply
chain computer simulation game.

Corporations send teams of four to
compete against each other and hone
their supply chain and collaboration
skills.

The game is designed to provide
additional value to corporations by
providing benchmarking and reports
about team and individual
performance.

Visit apics.org/TFC for more information.
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The Supply Chain Manager Competency Model launched on
August 15.

— More than 3,100 downloads thus far
220 from outside advertising campaigns
Promotions

» APICS home page

» Operations Management Now

e Google ad campaign

* Media release

— New audiences: human resource
managers and professional trainers

— Partners can send to corporate clients

An agreement with the Defense Activity for Non-Traditional Education
Support (DANTES) was signed in Q2.

— DANTES is a U.S. Department of Defense organization
dedicated to helping members of the military pursue their
educational goals.

— Through DANTES, APICS certifications will be promoted to more
than 240,000 service members and their dependents.

— In August, 100 DANTES/Pearson VUE test centers located on
military bases worldwide began offering the APICS CSCP exam.

— A Webinar for APICS chapters will be held on October 27.

24
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Professional Development Update

CPIM Courseware Updates

* Rewrites of the DSP and SMR courseware are underway and will be
completed this year. The updates are generated from changes to the
Exam Content Manual (ECM) and will follow the standardized courseware
model used for Basics in 2008.

*  The courseware will be sold and distributed in mid-December. Webinars
about the updates will be held in November.

*  The rewrite and redesign of the CPIM program will be finished in 2010 for
2011 distribution.

CSCP Courseware Updates

* A minor update to the APICS CSCP Learning System and the Instructor Kit
will align it with the ECM and continue the update of language for
international understanding and relevance.

* The update is on schedule for completion in late November.

26
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* A June/July CSCP CBT window for international
candidates tested a new registration portal for
International Associates. Thirty-nine candidates in
Belgium, Netherlands, Spain and UAE tested during this
window.

« A new CSCP CBT window was created for
August/September to rollout availability of the program to
over 240 North American sites as well as additional sites
in France, Greece, Israel and South Africa.

e The 2010 CPIM and CSCP ECMs and certification
bulletins were made available at the APICS International
Conference & Expo in October.

27

» As part of the DANTES project, APICS attended the DOD
Worldwide Education Symposium in Atlanta with close to 3,000
attendees.

» APICS and Holmes Corporation staffed a booth at the event.

» More than 580 DOD education centers will be pursued through
marketing initiatives and by working with local APICS channel
partners.

» In addition, 100 Pearson VUE military sites worldwide began
offering CSCP exams at their locations. One hundred and fifty
candidates registered to test during the August/September window.

* For more information, attend the DANTES informational Webinar on
October 27.
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The following activities were conducted by APICS research

— Completed the third Operations Management
Employment Outlook report with the University of
North Carolina at Wilmington.

— Completed Membership Net Promoter Score (NPS) of
member, channel and certification audiences.

— Completed first OMBOK User Satisfaction survey.

— Completed development of first international country,
partner and instructor survey and discussed it with

IA/AEP representatives at the conference.
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APICS publications provide current, relevant, and valuable content to
the operations management community.

— APICS magazine published a special “managing risk” issue in
conjunction with the conference. The issue highlighted subjects
including the food supply chain, continuity planning, and
contingency planning.

— There have been 4,301 downloads of the OMBOK Framework
since its release in Q3 2008. The 2009 version will include
indices for job titles and a map to operations management in
non-manufacturing industries.

— Development of the thirteenth edition of the APICS Dictionary
has begun. It will launch in 2010.

— The second issue of the Production and Inventory Management
Journal will be available in November 2009.
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In Q3, APICS continued publishing its
weekly e-newsletter from the CEO.

The publication conversationally
touches on a wide variety of timely
issues and puts them in the context of
APICS resources.

Recent topics have included
innovation, lean, and the demand
brought on by the U.S. “Cash for

Clunkers” program.

The publication has been opened more
than 400,000 times, generated 85 new
or renewed memberships, 141
purchases, and more than 13,600
clicks to APICS magazine articles.

Thank You.
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